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Digital Evangelism: Expanding the Mission of the Church in the Digital Age 
In the 21st century, technology has transformed nearly every aspect of human life—
including how faith is shared. Evangelism, once carried out primarily through 
personal interactions, public crusades, and printed materials, has now expanded into 
the digital space. With billions of people connected through the internet, technology is 
no longer just an optional aid but a powerful and strategic tool for spreading the 
Gospel. 
Justin Kim (2024) defines digital evangelism from an Adventist perspective as “the 
strategic use of digital technology—such as social media, digital marketing, and 
websites—to share the three angels’ messages and invite people to meet Jesus.” He 
emphasizes that it goes beyond merely spreading information; it involves fostering 
meaningful online relationships where individuals can connect, grow spiritually, and 
become disciples together. 
Digital evangelism, therefore, is about creating a comprehensive, supportive, and 
interactive environment where faith is shared, explored, and deepened. It leverages 
technology to equip individuals for a life of Christian discipleship. Digital platforms 
play a crucial role in fulfilling Jesus’ commission in Gospel of Matthew 28:19—“Go 
therefore and make disciples of all nations”—by making outreach more accessible 
and less intimidating. 
Digital evangelism represents a significant shift in how religious communities fulfill 
their mission. It blends timeless spiritual truths with modern communication tools, 
allowing the message of faith to reach people faster, farther, and more effectively than 
ever before. Ellen G. White (1946) underscores this need for innovation: “We must do 
something out of the common course of things. We must arrest the attention.” 
Why Digital Evangelism Matters 
Digital platforms have revolutionized communication, making it easier than ever to 
connect with people across the globe. According to Cephas Alokam (202), the global 
digital population exceeds 5 billion people—representing a vast mission field. This 
presents a compelling reason for embracing digital evangelism as a means of sharing 
the Gospel. 
Social media platforms such as Facebook, Instagram, WhatsApp, TikTok, and 
YouTube continue to evolve, making digital evangelism both accessible and 
adaptable. 

A 2017 study by Barna Group revealed that: 
• 28% of Christians use social media to share their faith  
• 58% of non-believers reported that a Christian had shared faith-related content 

with them online  
These findings highlight the growing relevance of digital spaces as platforms for 
evangelism. 

Significance of Digital Evangelism 



Unlike traditional methods, digital evangelism stands at the forefront of modern 
ministry, offering a vast and dynamic mission field. Its key advantages include: 

1. Reaching Diverse Generations 
Digital platforms engage people across different age groups and demographics, 
allowing messages to be accessed at their convenience.  

2. Reaching the Unchurched 
Many individuals face barriers to attending physical churches. Digital 
evangelism removes these barriers and provides inclusive access to spiritual 
content.  

3. Providing Anonymity 
Online spaces create safe environments where individuals can explore faith 
without fear of judgment or stigma.  

4. Building Digital Spiritual Relationships 
Digital platforms enable the formation of meaningful relationships and 
communities that nurture spiritual growth and provide ongoing support.  

5. Adapting to Modern Lifestyles 
In today’s fast-paced world, digital evangelism offers flexible and relevant 
ways to engage with spiritual content.  

6. Mobilizing Digital Missionaries 
Church members can leverage their personal networks to share the Gospel, 
transforming everyday users into active participants in ministry.  

Innovative Methods of Engagement 

Technology has introduced creative and interactive approaches to sharing faith: 
1. Social Media Evangelism 

Platforms like Instagram, TikTok, and Facebook enable believers to share: 
• Personal testimonies  
• Short sermons  
• Inspirational messages  

2. Livestreaming and Virtual Services 
Churches can broadcast services globally, allowing participation regardless of 
location. 
3. Podcasts and Video Content 
Audio and video formats provide opportunities for deeper teaching, storytelling, and 
engagement. 

4. Artificial Intelligence and Data Tools 
Emerging technologies, including AI, enhance evangelism by personalizing content 
and improving communication strategies. 
5. Online Communities 
Digital spaces facilitate discussions, prayer groups, and discipleship networks, 
fostering a sense of belonging even in virtual environments. 

The Tradigital Approach to Evangelism 



While digital evangelism offers powerful opportunities, it should not replace 
traditional, face-to-face methods. Instead, a balanced approach—tradigital 
evangelism—can maximize impact. 
The term “tradigital,” originally coined by Judith Moncrieff, refers to the blending of 
traditional and digital techniques. Applied to ministry, tradigital evangelism integrates: 

• Traditional methods: 
Face-to-face preaching, church services, crusades, and door-to-door outreach  

• Digital methods: 
Social media, websites, livestreams, and messaging platforms  

This hybrid approach ensures broader and more effective outreach. 

Examples of Tradigital Evangelism 
• A church conducts a physical service while streaming it live on YouTube or 

Facebook  
• A preacher delivers a sermon in person and later shares clips on social media  
• Gospel tracts include QR codes linking to digital devotionals or videos  
• Evangelists follow up in-person outreach with WhatsApp messages or online 

Bible studies  

Importance of Tradigital Evangelism 
• Reaches both offline and online audiences  
• Engages younger, digitally active generations  
• Sustains connections beyond physical meetings  
• Expands outreach beyond geographical limitations  

Conclusion 
Digital evangelism is not merely a trend—it is a transformative shift in how the 
Gospel is shared in a connected world. By combining innovation with intentionality, 
and by integrating both digital and traditional methods, the church can effectively 
fulfill its mission in the modern age. The call remains the same, but the tools have 
evolved—offering unprecedented opportunities to reach the world for Christ. 
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